Proximity

Very often in beginners' designs, the words and phrases and graphics are
strung out all over the place, filling corners and taking up lots of room
so there won't be any empty space. There seems to be a fear of empty
space. When pieces of a design are scattered all over, the page appears
unorganized and the information may not be instantly accessible to
the reader.

The principle of proximity states that you group related items
together, move them physically close to each other, so the related items
are seen as one cohesive group rather than a bunch of unrelated bits.
Items or groups of information that are not related to each other should
not be in close proximity (nearness) to the other elements, which gives

the reader an instant visual clue as to the organization and content of

the page. The following pages illustrate this principle.
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Take a look at this typical business card, below. How many separate

elements do you see in that small space? How many times does your eye

stop to look at something?

wDoes your eye stop five times? Of course—there are five

separate items on this little card. Where do you begin
reading? In the middle, probably, because that phrase is
boldest. What do you read next—left to right (lbecause
you read English)? What happens when you get to the
bottomn right corner, where does your eye go? Does it
wander around making sure you didn’t miss any corners?

(717) 555-1212

Reilly Pickett

Toad Hall

916 0ld River Road Red River; N

wANd what if | confuse the issue even further:

Reilly Pickett (7171 555-1212 |

Toad Hall

916 0ld River Road Red:River:NM

A Now that there are two bold phrases, where do you begin?
Do you start in the upper left? Do you start in the center?
After you read those two iterns, where do you go? ferhaps
you bounce back and forth between the bold words,
nervously trying to catch the other words in the corners.
Do you know when you're finished? Does your friend follow
the same pattern you did? No?
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When several items are in close proximity to each other, they become one
visual unit rather than several separate units. As in life, the proximity, or
the closeness, implies a relationship.

By grouping similar elements into one unit, several things instantly
happen. The page becomes more organized. You understand where to
begin reading the message, and you know when you are finished. And
the “white space” (the space around the letters) becomes more organized
as well.

¥ A problem with the previous card is that not
one of the iterns on the card seems related to
any other item. It is not clear where you should
boegin reading the card, and it is not clear when
you are finished.

If | do one thing to this business card—

if | group related elements together, into
closer proximity—look what happens:

Toad Hall

Reilly Pickett

916 Old River Road
Red River, NM
(717) 555-1212

A Is there any question now about where you
begin to read the card? About where you end?
Do you know when you've gotten to the end?
With that one sitmple concept, this card is now
organized both intellectually and visually.
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Shown below is a typical newsletter masthead. How many separate elements
are in this piece? Does any item of information seem related to any other,
judging from their placement?

#

¥ Take a momment to decide which items should e

grouped into closer proximity, and which should ke
separated.

UNIVERSITY OF THE WEST COOPERATIVE EXTENSION
WHAT'S HAPPENING IN...

REDWOOD COUNTY FORESTRY

August - 1996

A The two items on the top left are in close proximity
to each other; implying a relationship. Should these
two have a relationship?

¥ Was this your logical conclusion? Have
the proper relationships been established?

What'’s happening in...

Redwood County Forestry

University of the West
Cooperative Extension
August 1996

A Notice | did a couple of other things along the way:

Changed everything from all caps to lowercase,
which gave me room to make the title strong and
bold, and which made the text easier to read.
Changed the corners from rounded to straight,
giving it a cleaner, stronger look.

Enlarged the trees and let them fboreak out of the
boundary, a common graphic trick.
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When you create a flyer, a brochure, a newsletter, or whatever, you know Sometimes when grouping like items in close proximity, you need to
which pieces of information are logically connected, you know which make some changes, such as in the size or weight or placement of text or
information should be emphasized, and what can be de-emphasized. graphics. Text does not have to be 12 point! Information that is subsid-
Express that information graphically by grouping it jary to the main message, such as the volume number and year of the
1 e e e v newsletter, can often be as small as 7 or 8 point.
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The idea of proximity doesn't mean that everything is closer together; it
means elements that are infellectually connected, that have some sort of
communication relationship, should also be visually connected. Other
separate elements or groups of elements should not be in close proximity.
The closeness or lack of closeness indicates the relationship.

Chamber Concert Series

Alexander String Quartet
Mozart, K387, Bartok#3, Beethoven, Opus 59-#1
Sam Pritchert & Ethel Libitz, violins;

Sandra Yarbrough, viola; Mark Wilson, cello
Friday, February 8, 8 p.m.

Trio Artaria

Beethoven “Archduke” Trio,

and trios by Haydn, Schoenberg and Magnard
Richard Samson Norartz, violin

Friday, March 1, 8 p.m.

Reception following concert in SRIC Art Gallery

Santa Rosa Chamber Players
Brahms G Minor Piano Quartet, Schubert Arpeggione Sonata
Polly Hollyfield, violin; Linda Batticioli;Viola; :
Norinne Antiqua-Tempest, cello; S
Margaret Park-Raynolds, flute; Robin Plantz, piano
Friday, April 26, 8 p.m. /

All concerts in Newman Auditorium, Emeritus Hall
Santa Rosa Junior College

Community Education

Tickets $10 and $8

For ticket information phone 527.4371

A The information was first intellectually grouped together (in my
head or sketched onto paper), then physically set in groups on
the page. Notice the spacing between the three performances
is the same, indicating that these three groups are somehow
related. The subsidiary information is farther away—you instantly
know it is not one of the performances.
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You are probably already using the principle of proximity in your work
but you may not be pushing it as far as you could to make it truly
effective. Really look at those pages, at those elements, and see whicl

items should be grouped together.
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CALF ROPERS!

Wouldn’t it be great if...

you could personally learn from, and train with, a world
champion calf roper in a small group or private setting?

Wouldn’t it be great if...

you were training in one of the finest indoor facilities anywhere,
with big screen television video taping?

Wouldn’t it be great if...

you had unlimited practice cattle to rope to your heart’s content,
or until you drop?

Wouldn’t it be great if...

you could stay in the finest accommodations with the best grub
you ever wrapped your lips around?

Wouldn’t it be great if...

you knew where to find a horse
you could begin on, or win on?

Well guess what? It is!

s Homeof:
WORLD
CHAMPION|

Call, or write for information at:
Rough Rider’s Roping Camps
Moon Rd., Box 36
Tombstone, Texas 74444

(828) 588-0418

Calf Roping Camp

A Apparently the person designing this ad typed two
Returns after each headline and paragraph of body
copy. Thus the headlines are each the same distance
from the body copy above and below, so they appear
to be separate, unconnected iterns.

There is lots of white space available here, but it is all
broken up. And there is white space where it doesn’t
belong, like between the headline and its related body
copy. When white space is “trapped” like this, it tends
to visually push the elerments apart.
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If there are too many separate items, see which ones should be set closer

to each other. If there are areas on the page where the organization is not
perfectly clear, see if items are in proximity that shouldn’t be.

CALF ROPERS'

Wouldn’t it be great if...
you could personally learn from, and train with, a world
champion calf roper in a small group or private setting?

Wouldn’t it be great if...
you were training in one of the finest indoor facilities
anywhere, with big screen television video taping?

Wouldn’t it be great if...
you had unlimited practice cattle to rope to your heart’s
content, or until you drop?

Wouldn’t it be great if...
you could stay in the finest accommodations with the best
grub you ever wrapped your lips around?

Wouldn’t it be great if...
you knew where to find a
horse you could begin on,
or win on?

Well guess what? It is!
Call, or write for information:
Rough Rider’s
Roping Camps
Moon Rd., Box 36
Tombstone, Texas 74444
(828) 588-0418

A If we do just one thing to this ad, just move the
headlines closer to their related paragraphs of text,
several things happen:

The organization is clearer. The white space is not
trapped within elements. The type could e one
point size larger (up to 9 point), making it easier
to read the main text. There is more room so
the mini-poster is not so crowded.
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Proximity is really just a matter of being a little more conscious, of doing
what you do naturally, but pushing the concept a little further. Once you
become aware of the importance of the relationships between lines of
type, you will start noticing its effect. Once you start noticing the effect,
you own it, you have power over it, you are in control.

GALARIA

\[WINE |
j

L L N N N
NEVER BEFORE IN
GALARIA HISTORY

CHILE|s
HAS ONE BEEN ABLE TO TASTE 50

u ad| GALARIA RESTAURANTS AND 50 IN-
TERNATIONALLY-ACCLAIMED WINERIES AT ONE
LOCATION ON ONE DAY. DON'T MISS OUT! JOIN US
FOR THE BIG EVENT OF THE 3RD ANNUAL GALARIA
WINE & CHILE FIESTA THIS SATURDAY FROM 12
NOON UNTIL 4:30 P.M. AT THE EL DORADO HOTEL.
$35 ADMISSION INCLUDES UNLIMITED TASTINGS,
SOUVENIR GLASS & ENTERTAINMENT. PLUS, A POR-
TION OF THE PROCEEDS TO BENEFIT THE GALARIA
FOOD BRIGADE HELPING US FEED OUR HUNGRY
NEIGHBORS. ADVANCE TICKETS STILL AVAILABLE
AT GALARIA NEWS AND AT OUR PLAZA AMERICADO
BOX OFFICE. LIMITED TICKETS WILL ALSO BE AVAIL-

ABLE AT THE DOOR. & _ &_Q_ QN QLU

A | took this ad right out of the newspaper. Really. One of the
biggest problems with it (besides being all caps) is that all the
inforrmation is one big hunk.

Before trying to design with this information, write out the separate
pieces of information that belong together; group the elements.
You know how to do this—simply use your brain.

Once you have the groups of information, you can play with them
on the page.
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irely is applying the principle of proximity the only answer to a prob-
matic page. The other three principles are intrinsic to the design process
1d you will usually find yourself using all four. Take them one at a
me—star! with proximity.

has one been able to taste

3 Annual
balaria
Wine & Chile
Fiesta

This Saturday from

50 Galaria restaurants

Never
before
In
balaria

and 50 internationally-
acclaimed wineries at
one location on one day.

Don’t miss out!

835 admission includes
unlimited tastings.
souvenir glass, and

: 12 noon until 4:30 p.y. i
entertainment. i

at the El Dorado Hotel.
A portion of the
proceeds will henefit
the Galaria Food
Brigade. helping |
us feed our

hungry neighbors.

Advance tickets are still available at Galaria News

Box Office

A This is only one of a buzzilion possikilities for arranging the
groups of information. | also used the principles of alignment
and contrast, which you will be reading albout shortly.

But the biggest problem with the original ad is that there is no
separation of information. All the text in all caps in one big block
also took up all the space, so there was no extra, blank, “white”
space to rest your eyes. It's okay to set the type stmaller than 12
or 14 point! Really!
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sSummary of Proximity

When several items are in close proximity to each other, they become
one visual unit rather than several separate units. Items relating to each
other should be grouped together. Be conscious of where your eye is
going: where do you start looking; what path do you follow; where do
you end up; after you've read it, where does your eye go next? You
should be able to follow a logical progression through the piece, from a
definite beginning to a definite end.

The basic purpose

The basic purpose of proximity is to organize. Other principles come
into play as well, but simply grouping related elements together into
closer proximity automatically creates organization. If the information is
organized, it is more likely to be read and more likely to be remembered.
As a by-product of organizing the communication, you also create more
appealing (more organized) while space (designers’ favorite term).

How to get it

Squint your eyes slightly and count the number of visual elements on
the page by counting the number of times your eye stops. If there are
more than three to five items on the page (of course it depends on the
piece), see which of the separate elements can be grouped together into
closer proximity to become one visual unit.

What to avoid

Avoid too many separate elements on a page.
Don't stick things in the corners and in the middle.

Avoid leaving equal amounts of white space between elements unless
each group is part of a subset (see the example on page 21).

Avoid even a split second of confusion over whether a headline, a
subhead, a caption, a graphic, etc, belongs with its related material.
Create a relationship among elements with close proximity.

Don't create relationships with elements that don't belong together!
If they are not related, move them apart from each other.



